


SUPERMARKETS SCORECARD

@ "“ “’ 2 Scorecard to
assess

supermarkets
across EU/US
showing how
poorly they
tackle human
rights issues Iin

their food supply

N chains -
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i THESE SCORES ARE BASED ON SUPERMARKETS’ PUBLICLY REPORTED POLICIES AND ACTIONS A | a u C e d \] u e
: IN THEIR FOOD SUPPLY CHAINS. :
. .
x REPORTED HUMAM WIEHTS ALLEGATIGNS IN THE SUPPLY CHAINS OF COMPANIES CAN BE FOUND HERE: |
: WWW.BUSINESS-HUMANRIGHTS.ORG/BARCODES - : ! O :I 8
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Use of the supermarkets scorecard

« Based on Behind the Brands experience, campaign with
scorecard is effective tool to change companies’ policies &
practices

« Asking supermarkets to publish improved policies & practices
= way for consumers/stakeholders to hold supermarkets to

account

- Two Dutch supermarkets publishing new Human rights & Due
diligence policies early 2019

Albert Heijn belooft Oxfam Novib
ensenrechten te verbeteren

Jumbo volgt Albert Heijnin
duurzaam beleid

0 komt voor het eerst met beleid rond mensenrechten en
id. De gaat zijn i onder meer op
en jaarlijks de
Albert Heijn introduceerde eerder dit jaar ook een duurzaamheidsbeleid
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