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Scorecard to 

assess 

supermarkets 

across EU/US 

showing how 

poorly they 

tackle human 

rights issues in 

their food supply 

chains –

launched June 

2018
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Use of the supermarkets scorecard

• Based on Behind the Brands experience, campaign with 

scorecard is effective tool to change companies’ policies & 

practices

• Asking supermarkets to publish improved policies & practices 

= way for consumers/stakeholders to hold supermarkets to 

account

 Two Dutch supermarkets publishing new Human rights & Due 

diligence policies early 2019
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